
BUILDING  
COMMUNITY 
WITHOUT 
COMPLICATIONS

ATHENS CHURCH
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After officially launching in 2016, Athens Church had grown and established itself as 
a thriving community of believers. It occupied a clear space in the city, but it had yet to 
develop a recognizable visual identity. That’s where we came in, as we developed a 
consistent brand that encapsulated the vision of the church.

Since their official launch, Athens has grown and established itself as a gospel-centered 
community. They do this by meeting regularly on Sundays, gathering together throughout 
the week, and providing various ministry opportunities. By consistently partnering with 
those in need, Athens is committed to making a difference in their city and in the lives of 
their members. 

WHO THEY ARE

ATHENS CHURCH WAS PLANTED IN COLUMBUS, INDIANA, 
TO LIVE OUT A SPECIFIC MISSION—TO SEE A PEOPLE, CITY, 
AND WORLD AWAKENED TO THE GLORY OF GOD. 
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Columbus, Indiana, has no shortage of churches, but there were few churches with a 
mission quite like Athens. The church needed to make their mission clear—they stick firmly 
to scripture, advocate for their community, and glorify God in everything. 

While the church had a logo before we came on board, they lacked a defined brand 
with consistent messaging and design. They knew, in order to communicate their values, 
they needed to take a fresh look at their logo and supporting brand documents. 

THE CHALLENGE
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After evaluating the brand value of Athens’ logo, our team determined that a logo 
refresh, rather than a rebrand, would strategically maintain trust while improving logo 
usability and visual balance. To guide the church’s execution of the brand, our team 
developed an engaging editorial style guide filled with visuals, helpful tips, and practical 
examples. In collaboration with the staff team, we implemented the brand across 
an app, marketing tools, digital communication, social media strategy and graphics, 
signage, environmental design, collateral, and print resources.

How we 
partnered 
together



Branding & Implementation
After establishing that the church’s current logo was viable, our team began identifying 
ways to refresh the logo so that it would be more widely usable and visually balanced. 
Specifically, we selected a distinctive brand typeface, developed an icon system, a 
dynamic color palette, and design language. 

Because Athens Church is small with limited resources, our goal was to create a brand 
around the logo, which would be easily implementable for staff and volunteers, 
regardless of how confident they were in their communication skills. To guide Athens’ 
execution of the new brand, our team developed a brand and editorial style guide, 
which we supported with a variety of supplemental assets.

Using the refreshed brand and brand guide, we developed brand assets like letterhead, 
envelopes, notecards, name tags, Google templates, and business cards. Alongside the 
church’s branding, we worked on its implementation across special initiatives like a year-
long Bible reading plan and Day of Renewal guide. We also incorporated the brand 
into ongoing church communications and resources like the Membership Class Guide or 
Baptism Class Guide.

THE WORK
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ORIGINAL LOGO

REFRESHED LOGO
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PRIMARY TYPEFACE

SECONDARY TYPEFACE

PRIMARY COLORSBRAND WORDS

Trustworthy
Simple
Kind
Honest
Clear
Warm
Friendly
Safe
Casual
Intentional
Calm
Happy

SECONDARY COLORS

Futura PT
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

JETBRAINS MONO

Futura PT Light

Futura PT Light Oblique

Futura PT Book

Futura PT Book Oblique

Futura PT Medium

Futura PT Medium Oblique

Futura PT Demi

Futura PT Demi Oblique

Futura PT Heavy

Futura PT Heavy Oblique

Futura PT Bold

Futura PT Bold Oblique

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0
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COLLATERAL COFFEE MUG

SOCIAL MEDIA IMAGES
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ANNUAL BIBLE READING PLAN RESOURCES
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Communication & Marketing Tools 
By coordinating with the staff team, we implemented the brand across digital tools like 
PowerPoint slides, web event graphics, social media posts, and email and app templates. 
We also created digital and print marketing materials like postcards and brochures. 

THE WORK
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GOSPEL COMMUNITY INFORMATION CARD PLANNING CENTER APP CUSTOMIZATION
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GET CONNECTED CARDS
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SUNDAY MORNING ANNOUNCEMENT SLIDES
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Environmental Design & Signage 
At the time of this project, Athens Church met in a school, so all materials had to be simple 
to move and set up/tear down each Sunday. We didn’t, however, want the space to feel 
boring, so we talked with the church’s Connections Team. Together, we looked at Sunday 
morning foot traffic flow and the challenges that came with it. Using floor plan sketches 
and photographs of the space, we mocked up directional signage and environmental 
artwork displays to correct the issues, welcome/engage guests, and focus attendees 
on the mission of the church. After approval from church leadership, we moved to 
production and managed the process of ordering all the signage from vendors. Using a 
blend of retractable banners, temporary A-frame signage, and wall box fabric displays, 
we created dynamic environmental design that transformed a school into a welcoming 
church space. 

THE WORK
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SUNDAY MORNING DIRECTIONAL SIGNAGE / POP-UP BANNERS

LANDMARK SIGNAGE / FABRIC WALL BOX DISPLAYS

OLD SIGNAGE
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Ministry Resources
The heart of ministry is the people involved in it, and Athens has a variety of ministries. 
With that in mind, we worked with the Connections Lead to identify ways to connect 
church attendees to those ministries. Ultimately, we developed tools to help new people 
get connected—this included engaging new volunteer name tags and lanyards, as well 
as other welcome materials. 

THE WORK
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CONNECTIONS MINISTRY NAME TAGS
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CONNECTIONS INVITE CARD CHURCH T-SHIRT
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Because Athens Church is a small church with limited resources, our goal was to create 
a brand around the logo which would be easily implementable for staff and volunteers, 
regardless of communication skills. Providing a simple, yet invitational brand allowed for 
consistent and clear  communication throughout Athens Church and its ministries. 

The impact of 
our partnership



Email us at hello@weareamenable.com with any questions you have.  
We’d love to hear from you and have a conversation!

Now that you know a bit more  
about what we can do, want to learn  
more about what we could do for you? 



weareamenable.com

https://www.linkedin.com/company/weareamenable
https://www.facebook.com/weareamenable
https://www.instagram.com/weareamenable
https://www.pinterest.com/weareamenable
http://weareamenable.com

