
Changing Lives 
to Change the World

T E E N P A C T  L E A D E R S H I P  S C H O O L S
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W H O  T H E Y  A R E

TeenPact Leadership Schools is a nonprofit ministry that 
celebrates faith, politics, and education. We partnered 
with them on a wide range of projects—refreshing their 
brand, updating their website, and providing general 
communications support to sustain their ministry.

TeenPact Leadership Schools provides a space where 
students can learn about the political process while 
growing in their relationship with Christ. Through  
decades of successful work, TeenPact had cultivated  
a brand with a great reputation, and it was time to 
guarantee that work could continue effectively. 
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T H E  C H A L L E N G E

TeenPact was confident in the strength of their brand, 
and rightfully so, but because the logo had been in use for 
so long, the original file had lost its luster and needed to 
be updated. Along with that, the organization had grown 
exponentially, and TeenPact wanted to make sure that its 
message and visual brand were consistent in every one of 
its events and sub-brands.
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HOW  WE 
PARTNERED 
TOGETHER



Amenable stepped in to update TeenPact’s logo files and ensure 

their brand was incorporated universally at both the state and 

national level. This approach included the creation of editorial 

and style guides, as well as a wide range of new print materials 

and branded merchandise.
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When TeenPact reached out, they had a well-established brand and logo. It had been in 
use for years, so many people in their audience—including volunteers, students, alumni, 
and donors—could easily recognize it. Unfortunately, the core logo file was raster-based, 
so it had gradually decayed with years of use and was noticeably pixelated. 

Because the brand trust was already high, we opted to rebuild the logo files from scratch, 
which required an intensive evaluation of all the visual features that made the original 
unique. From there, we began to reconstruct the file, with additional attention to issues 
that might impact multi-context use, like alignment, scale, or kerning. (Want to learn more 

about the brand refresh process? Click the link below!)

Get Access to the In-Depth Brand Refresh Downloadable  →→

W
E

A
R

E
A

M
E

N
A

B
L

E
.
C

O
M

  
❤

  
A

M
E

N
A

B
L

E
 
2

0
2

2
.
 
A

L
L

 
R

I
G

H
T

S
 
R

E
S

E
R

V
E

D
.
 

 

9

http://resources.convertflowpages.com/newbrandfamiliartrust


O R I G I N A L  L O G O

R E F R E S H E D  L O G O
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Next, we made primary and secondary lock-ups of the logo, as well as typemarks 
(text-only) and logomarks (icon-only). It was important for TeenPact to have a 
consistent brand across each of its state-specific programs, so we created separate 
sub-brand logos as well. To ensure there would be a logo for every need, we made 
six color versions, ultimately resulting in 1,108 different logo formats for the 
nonprofit’s brand and state sub-brands!
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H O R I Z O N T A L  L O C K - U P V E R T I C A L  L O C K - U P

T Y P E M A R K L O G O M A R K
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P A N T O N E C M Y K R G B

G R A Y S C A L E B L A C K  &  W H I T E W H I T E
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S T A T E  L O G O S
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S T A T E  L O G O S
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While sharpening the logo, we also deemed it necessary to clearly articulate  
the heart of the TeenPact brand thrrough defined values so that the brand could  
grow with the organization. Strategic brands are built on value-driven design. 
Through our conversations with the team, we found five key words that  
described TeenPact’s vision—
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Intentional

Our vision is to raise up a new generation of disciplined, 

focused leaders. We visually communicate this by 

keeping our brand clear and simple. This means less 

is more, visual white space is a good thing, and all 

communications should have a clear purpose.

Relational

At the heart of the TeenPact experience is Christian 

discipleship. We communicate this through our brand 

by encouraging community and creating a safe, 

trustworthy environment.

Classic 

As an educational organization focused on developing 

leaders, our brand is a mix of classic design with 

modern elements. We convey the value of TeenPact 

through communications that honor the history of 

TeenPact and the political process on which our classes 

are founded. Our brand is never trendy, but always 

communicated in innovative ways.

Dynamic

The TeenPact experience is hands-on and on-site— 

it’s relevant, intense, and always fun. Like a TeenPact 

class, our brand communications are engaging, 

memorable, positive, and excited! We convey this 

through dynamic photographs, bold typography 

(fonts), and interesting content. 

Excellent

At TeenPact, excellence is not about being the best–

it’s about honoring the Lord in all we do. Through 

the TeenPact Brand, we seek to live out Colossians 

3:23—“Whatever you do, work heartily, as for the 

Lord…” Our goal is to inspire, challenge, and influence 

all who interact with the TeenPact Brand to aspire 

to excellence. Everything that goes out into the world 

representing TeenPact should reflect this spirit.
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With these concepts as our guiding vision, we developed several additional  
resources for TeenPact to use in the future. First, we established a clear visual 
language, including color palettes, typographic rules, and a photography style.  
For convenience, we compiled these rules into brand and style guides, which  
could be used by anyone associated with TeenPact, ranging from the national  
office to volunteers.
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B R A N D  G U I D E  S A M P L E
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E D I T O R I A L  G U I D E  S A M P L E
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P H O T O G R A P H Y  G U I D E  S A M P L E
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TeenPact has an exceptionally-large team when considering its many state offices  
and volunteers, and it was important to have unity across the program. With that 
in mind, we incorporated the refreshed brand in new office signage, retractable 
banners and tablecloths, and a variety of print materials, including letterhead,  
business cards, envelopes, and notecards. 
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After many years of use and updates, the TeenPact website was dated and difficult 
to navigate. We kicked off the project with three Web Discoveries with various 
members of the TeenPact office staff team. Using a variety of methods to engage 
different personalities and inspire creativity, we discussed challenges with the current 
site and brainstormed ideas for the new one. Based on the feedback gathered in the 
Web Discoveries as well as a review of our current site’s Google Analytics, we created 
a website report sharing the themes we heard, audience demographics, identified 
problems, functionality and content needs for the future site, and project timeline. 

We started the project by developing a site map, design wireframes, and detailed 
functionality notes. After these were approved by TeenPact’s decision makers, we 
finalized the design and sent it to our team developer to begin coding. Working 
with a small team of TeenPact’s writers and editors, we reviewed all the old website 
content to determine what could be edited for reuse and what new content needed 
to be developed for the 100+ website pages. While their team worked on content, 
we selected images from the nonprofit’s photo database and developed graphics and 
downloadables to populate the site—all Word Docs, PDFs, etc. were redesigned to fit 
the new brand and improve site functionality. Once coding was finished, we did final 
reviews, populated the site with content, and then launched the site just in time for 
the TeenPact season kick-off. 
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W E B S I T E  R E P O R T
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O R I G I N A L  S I T E  M A P
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N E W  S I T E  M A P
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teenpact.com
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Our team provided ongoing coaching and support for several years until all levels  
of the organization had fully adopted the brand. To facilitate this process, we created 
more resources, such as email and social media templates. We also made custom 
postcards to promote every state event. During the week-long TeenPact state classes, 
students are given a notebook of outlines, visuals, activities, and other materials.  
We oversaw the design and production of three variations of these notebooks,  
each tailored to meet the needs of a specific kind of student.
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Finally, we incorporated the brand in a range of other products, including event  
name tags and lanyards, slides, class resources, evaluation forms, certificates, and 
t-shirts. We knew the refreshed brand would appeal to TeenPact participants, so  
we also coordinated with the TeenPact Store team to make a store sub-brand, a 
Shopify page, and a variety of “swag”—sweatshirts, frisbees, stickers, water bottles, 
coffee mugs, sharpies, baseball caps, and even baby clothes!
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C L A S S  H A N D O U T S
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S T O R E  P R O M O
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P A C K A G E  P R O M O  |  S H I P P E D  W I T H  A L L  P A C K A G E S
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The impact of 
our partnership

Through our partnership with TeenPact, we reinforced the strengths of an  
already strong brand so it would be able to accommodate current and future  
growth. Amenable was able to give TeenPact a consistent visual brand and  
message that it could incorporate in each of its various events, a testament  
to our passion for helping people share their vision clearly and creatively.



Email us at hello@weareamenable.com with any questions you have.  
We’d love to hear from you and have a conversation!

Now that you know a bit more  
about what we can do, want to learn  
more about what we could do for you? 



weareamenable.com

https://www.linkedin.com/company/weareamenable
https://www.facebook.com/weareamenable
https://www.instagram.com/weareamenable
https://www.pinterest.com/weareamenable
http://weareamenable.com
http://weareamenable.com

